
 
               Thursday 1st March 2007 

 
ASGARD LAUNCHES $1 MILLION MARKETING CAMPAIGN 

 
Asgard Wealth Solutions, St George’s funds administration and financial planning arm, today launched a 
national superannuation marketing campaign aimed at attracting the attention of Australians aged between 
40 and 60 regarding the super window opportunity. 40 and 60 regarding the super window opportunity. 
  
The ‘For Sale’ campaign will run over the course of the next two months and aims to help investors capitalise 
on the once-in-a-lifetime opportunity they have to grow their retirement nest egg before June 30.  
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take advantage of the changes. 
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averaged over 3 years.    
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the benefits of the super window leaving them well informed when they contact their financial advisers”, said 
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to 22 per cent in 2006.  This is a significant shift but obviously there is still room for improvement and our 
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“The reality is that many Australians are either unaware of the super changes or don’t believe that they can 
take advantage of them. The aim of our campaign is to surprise people into finding out more and to 
galvanise them into speaking to their financial adviser and then taking the relevant, informed action.”  
 
The Asgard marketing campaign will include: 
 

 The launch of a ‘one-stop-shop’ website, to educate potential investors about the super industry 
and the tax-free contribution (www.asgard.com.au); 

 Billboard advertisements in the major metropolitan areas of Sydney including placing a ‘For 
Sale’ sign on the Glebe Island Silos, Melbourne and Brisbane; 

 Advertisements in major metropolitan newspapers; 
 A red and white ‘post-it note’ advertisement on the front page of the Australian Financial Review;  
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 A first in advertising for Smart Investor Magazine with a ‘wrap around’ of the entire publication; 
and 

 An information ‘Toolkit’ for financial advisers complete with a guide on how to make the most of 
the opportunities in the lead up to June 30, and a range of marketing and sales tools as well as 
technical information of the new super regime. 

 
Asgard manages more than $37 billion worth of assets for 430,000 Australians. The company has been 
working behind the scenes with financial advisers over the past two decades to create products and services 
that help Australians reach their financial goals. 
 

 
- ENDS - 

 
 
For more information contact Catherine Hughes, Asgard Wealth Solutions on 0419 938 346 or Craig Badings, 
Savage and Partners on 0413 946 703 


